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Importance: the development of small entrepreneurship in the innovation
sphere is a priori difficult to develop without certain preferences and support
from the state, including within the framework of the implementation of
national projects. Purpose: research and analysis of the main directions of
support for innovation activities of small enterprises to form strategic and
tactical level recommendations to improve the efficiency of the process of
commercialization of innovations by these enterprises. Research design:
during the study, an overview of current national strategic documents of
Russia has been conducted, which reflect the processes of development
and stimulation of small businesses in the innovation sphere. The activity
of the Foundation for Assistance to Small Innovative Enterprises in
Science and Technology, including the Commercialization and Cooperation
Programs implemented by the Foundation, aimed at launching new
projects to finance small innovative enterprises for the implementation
of their scientific products in the form of grants, is analyzed; to develop
partnerships between small innovative enterprises and medium and large
businesses (industrial partners). Results: a package of recommendations
has been formed to improve the processes of commercialization of
innovations of small enterprises.
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Introduction

Most of the innovative developments of small enterprises in Russia are
financed by government agencies and authorized foundations and centers. The
government supports directly small and medium-sized businesses at the stages
of innovation commercialization, which are creating, protecting, and harnessing
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innovation. This is a key advantage for small innovative business, but also a
drawback that hinders the market conditions for promoting innovation. Small
innovative business, receiving state funding, often loses a lot of its «activity» after
development and registration of innovation as an object of intellectual property.

Methods and Results

The article proposes to analyze the areas and forms of support for innovation
activities of small enterprises existing in Russian practice. Forming strategic and
tactical level recommendations for improving the efficiency of commercialization
of small enterprises’ innovation, it is necessary in the first place to build on the
most relevant national strategic documents of Russia, which reflect the processes
of development and stimulation of small businesses in the innovation sphere.

In October 2021, the Russian government presented 42 strategic initiatives
that will serve as vector guidelines for the country’s economy by 2030. The
initiatives are grouped into such blocks as «Social sphere», «Construction»,
«Ecology», «Digital Transformation», «Technological Breakthrough», «State for
Citizens» [17].

One of the initiatives in the «Technological Breakthrough» block is the 38th
strategic initiative «Rise — from Startup to IPO».

To create favorable conditions for the emergence and development of the
maximum number of startups in the technological and digital spheres, as well as
their support at all stages of growth it is planned to allocate 172.6 billion rubles.
At the same time, by 2030 11 thousand technology entrepreneurs (relative to
2020) should be supported, 100 small — and mid-cap tech companies should
enter the IPO, 4 thousand startups should be launched, and 27 thousand jobs
should be created.

Moreover, in the context of the study we are interested in the 40th strategic
initiative «University Technology Entrepreneurship Platform», which implies
foremost the mass creation of university startups.

By 2030, it is planned to create 50 university startup studios (now a small
number of universities have only individual startup projects) and 30,000 new
university startups (in 2020 only 455 start-ups were launched).

We would like to pay special attention to the Foundation for Assistance to
Small Innovative Enterprises in Science and Technology, which has been created
and operates in Russia since 1994 [18]. More than 70% of the Foundation’s
funding goes to supporting innovative projects in the regions of the Russian
Federation.

Currently, 77 agreements on cooperation between the Foundation and the
administrations of the Russian regions have been signed. Agreements have been
concluded to organize joint work, including on the development of small business
in the scientific and technical sphere and the implementation of scientific and
innovative projects to increase the effectiveness of socio-economic development
of regions.
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Interaction with administrations is carried out through regional
representatives, who play an important role in the implementation of the
Foundation’s regional strategy. The main tasks of the regional representatives
are informing and popularizing fund programs; interacting with the departments
responsible for innovative development of the region, and the objects of the
regional innovation system on the issues of the Foundation; consulting support
for participants of competitions of the Foundation.

In 2014, the Foundation launched the Commercialization Program, which
is constantly improving and launching new projects that allow small innovative
enterprises to receive funding in the form of grants for the implementation of
their scientific products. Grant amounts can vary up to 25 million rubles.

In addition, the Foundation implements the Cooperation Program, aimed
at developing partnership between small innovative enterprises and medium
and large businesses (industrial partners), as well as expanding the practice of
involving small science-based enterprise organizations to develop product lines
of manufacturing companies with a formed marketing network, and creating new
ones and updating existing high-tech industries.

In 2020, competitions of the Commercialization Program were held as part
of the implementation of the «Small and Medium-Sized Business and Support
for Individual Entrepreneurial Initiatives» National Project of the «Acceleration
of small and Medium-Sized Enterprises» Federal Project in accordance with the
Decree of the Government of the Russian Federation dated April 26, 2019 No.
506.

Within the framework of the «Small and Medium-Sized Business and
Support for Individual Entrepreneurial Initiatives» National Project, 3 competitive
selection of Commercialization Program (stages X-XII) were held. According to
the results of competitions in 2020, 279 winners were selected with grants worth
4.9 billion rubles [5].

Below we present the key conclusions of the Annual Report on the activities
of the Foundation for Assistance to Small Innovative Enterprises in Science and
Technology 2020.

Table 1

Distribution of small enterprises, which are winners of the Commercialization
Program in 2020

Number Amcc;funt Number Amgfu it
. of - . of .
Region projects, fLr::liﬁilgg, Region projects, ﬁ;:]ii:llilgg,
pCs- rubles pCs. rubles
Altai Krai 6 115 Republic of Karelia 2 40
Republic of .

Bashkortostan 5 80 Kemerovo Region 1 20
Belgorod Region 5 84 Kirov Region 1 20
Vladimir Region 2 32 Krasnodar Krai 2 40

Volgograd Region 4 80 Krasnoyarsk Krai 5 85
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Numfber Amgfunt Numfber Amgfunt
. 0 . . 0 :
Region projects, ﬂ;ﬂnﬁ;gﬁ, Region projects, fl:]:}ﬁilgrg],
pes. rubles pes. rubles
Vologda Region 6 102 Republic of Crimea 1 14
Voronezh Region 6 111 Kurgan Region 1 20
Rgggggégf 1 20 Kursk Region 1 9
Ivanovo Region 6 120 Leningrad Region 3 60
Kaliningrad Region 1 20 Lipetsk Region 3 59
Kaluga Region 7 96 Republic of Mordovia 3 58
Moscow 44 742 Rep“(l\’(';f(gg ;a"ha 2 40
Moscow Region 11 214 Sverdlovsk Region 15 247
N'Zh”ge';%"ngmd 3 60 Stavropol Krai 1 20
Novgorod Region 1 18 Republic of Tatarstan 28 488
Novosibirsk Region 8 121 Tver Region 1 20
Omsk Region 1 20 Tomsk Region 7 97
Penza Region 11 214 Tula Region 2 38
Perm Region 5 90 Tyumen Region 3 35
Rostov Region 4 53 Udmurt Republic 8 141
Ryazan Region 2 40 Ulyanovsk Region 3 66
Samara Region 3 50 Chelyabinsk Region 10 188
Saint-Petersburg 24 440 Yaroslavl Region 7 130
Saratov Region 3 55 In total 279 4901

In 2020, the Commercialization—Export Competition was held to bring
Russian competitive products to foreign markets.
In total, the competition received 29 applications for 383 million rubles.
According to the results of the competition, 10 winners were selected with grants
worth 100 million rubles.

Table 2
Winners of the Commercialization—Export Competition in 2020, by region
Region Nurgfber Afrﬂggm‘-:’(’)f Region Nur?‘ZiESOf Afrnggirrl‘;?f
9 projects, million 9 P Jcs ! million
pcs. rubles pCs. rubles
Belgorod Region 1 3 sverdlovsk 1 2
Region
. Republic of
Volgograd Region 1 5 Tatarstan 1 10
Kaluga Region 1 20 Tomsk Region 1 3
Kemerovo Region 1 17 Yaroslavl Region 1 20
Samara Region 1 1.5
Saint-Petersburg 1 18.5 In total 10 100
City
9 (153) 2022 57



As part of Commercialization Program, the Socium-DT Competition was
realized. This competition is held within the framework of the implementation
of «Digital Technology» Federal Project of the «Digital Economy of the Russian
Federation» National Program and is aimed at the implementing of innovative
projects related to the development of digital services, that improve the quality
of life online.

In 2020, a special competition was held to support projects addressing the
global pandemic.

In total, 5 projects with grants worth 95 million rubles were supported,
including 2 projects from Moscow with grants worth 35 million rubles, 1 project
from the Novosibirsk Region with a grant worth 20 million rubles, 1 project from
the Sverdlovsk Region with a grant worth 20 million rubles, 1 project from the
Republic of Buryatia with a grant worth 20 million rubles.

Conclusion

In general, among the tactical level recommendations to improve the
innovation processes of small enterprises, the following can be distinguished:

— formation of analytical reports with analysis of patent data and patent
activity;

— financial assistance to technologists, inventors and researchers in need
of laboratory services, analysis and performance testing;

— implementation of sectoral programs for the development of inventions;

— implementation of the conceptual prototyping program, which is possible
use of laboratories and facilities of research institutes, state universities, and
colleges to develop an initial working prototype of potential or actual invention and
strengthen the laboratories and facilities of research institutes, state universities,
and colleges.

Thus, recommendations for improving the processes of commercialization
of innovations of small enterprises can be presented as follows:

Strategic level recommendations for increasing the efficiency of
commercialization of small enterprises' innovation

* tlhe most active position of a small business in participatingin national projects
and government programsrelated to financing of the creation and
commercialization of innovations, participating in the Commercialization
Competitions of the Foundation for Assistance to Small Innovative Enterprises
in Science and Technology

Tactical level recommendations for increasing the efficiency of
commercialization of small enterprises' innovation

« Implementation of sectoral programs for the development of inventions;

» Financial assistanceto technologists, inventors and researchersin need of
laboratory services, analysis and performance testing; formation of analytical
reportswith analysis of patent data and patent activity;

« Imiplementation of the conceptual prototyping program.

Fig. 1. Recommendations for improving the commercialization processes of
small enterprises (compiled by the author)
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At the stage of intellectual property protection, more attention should be
paid to such programs as:

— inventors' assistance program, which brings together inventors from
small enterprises with financial disabilities and patent attorneys who will provide
free legal assistance for patent protection (free legal advice on how to apply for
a patent to protect their inventions);

— intellectual property protection assistance program that can assist
inventors, researchers, or individuals in securing appropriate intellectual property
protection for their invention. Assistance may include financial support to pay
application fees for utility model registrations;

— creating and developing an online shopping platform as a free marketing
space for innovators who can place and promote their assets, as well as for
enterprises or individuals who are looking for innovations for commercialization;

— venture financing program that accelerates the initial commercialization
of new technologies by providing the necessary financial support for small
businesses;

— innovative enterprise development program that provides funds to
inventors to cover activities prior to commercialization, such as pilot trials,
field trials, pilot production for market testing and commercialization, including
raw materials, labor and overhead costs directly related to the production and
purchase of equipment needed to produce new inventions.

The presented recommendations for improving the efficiency of
commercialization of small enterprises' innovation will allow to some extent to

set strategic guidelines for innovative business development.
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PEKOMEH/JALHH CTPATErHYECGKOI'O
H TAKTHYECKOI'O YPOBHA

N0 NOBLIMWEHHI0 3PBEKTHBHOCTH
KOMMEPLHAJIH3AIlHH HHHOBAIIHH
MAJIbIX IPENNPHATHH

Crecanm Torba Capax, acn.

BenropoAckuin rocyapCTBEHHBIN TEXHOMOMMYECKUA yHUBepcuTeT uM. B.I. LlyxoBa,
yn. KocTtiokoBa, 46, benropog, Poccus, 308012; e-mail: stephanietogba@gmail.com

Mpeamer: pa3BuTUE Manoro npeanpyHUMAaTENbCTBA B MHHOBALIMOHHOM
cchepe anpuopu CNoXHO pa3BuBaThb 6e3 onpeaeneHHbIX npedepeHumin u
NoAAEPXKKN CO CTOPOHbI roCyAapcTBa, B TOM YACIE U B paMKax peasnu3a-
LMW HaLMOHasbHbIX MPOEKTOB. Llesib: UccneaoBaHne U aHanmM3 OCHOBHbIX
HanpaBfieHU MOAAEPXKKN WHHOBALWMOHHOW AESTENIbHOCTM MasblX Npea-
NPUSITUIA C LEeNbio GOpMMPOBAHUS PEKOMEHAALINIA CTPaTErMYECKoro 1 Tak-
TWUYECKOrO YPOBHS MO MOBbILEHNIO 3(PHEKTUBHOCTM NpoLecca KOMMepLm-
anu3aummn MHHOBaLMM AaHHbIMW NPEAnpPUATUAMU. Ju3asiH NCCIIEA0BAaHUS:
B Xofe uccneaoBaHus 6bin npoBefeH 0630p akTyanbHbIX HaUMOHANbHbBIX
cTpaTermyeckmx AOKYMEHTOB Poccum, B KOTOPbIX HaxoAsT CBOE OTpaXce-
HMe NpoLecChl pasBUTUS U CTUMYIMPOBaHUS Manoro 6u3Heca B MHHOBa-
UMOHHOW ccepe. MpoaHanusmpoBaHa AesTenbHOCTb GoHaa coaencTans
PasBUTUIO MarblX MPEANPUATUI B HAyYHO-TEXHUYECKOIN cepe, B TOM YMUC-
ne peanunsyemass ®oHaoM nporpammbl «Kommepumanmsaums» n «Koone-
pauns», Hanpas/ieHHbIe Ha 3amnyCcK HOBbIX MPOEKTOB MO (hMHAHCUPOBAHMIO
MasibiX MHHOBALIMOHHBIX MPeanpusiTUiA ANs peanusaumm CBOMX Hay4YHbIX
NpoAyKTOB B (POpMEe rpaHTOB; Ha pa3BMTWE MApTHEPCTBa MexAay Masbl-
MW MHHOBAUMOHHBIMW NPeAnpUSTUSMU U CPEAHUM U KPYMHbIM 6M3HEecoM
(MHAYCTpUanbHbIMM NapTHepaMmu). Pe3ysibTaTtsl: cHOPMMPOBAHHbLIN NakeT
pPEeKOMEHZALMIA MO COBEPLUEHCTBOBAHMIO MPOLIECCOB KOMMepUManmu3aumm
WHHOBALIMI MalbIX NpeanpusTui.

KnroueBble cnosa: MHHOBaLMK, Manoe npeanpusaTue, KoMMepuuanmsa-
uma, nogaep>xka MHHOBALIMN.
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